NEWS RELEASE






Date:   Add Here
Title:
Halloween Pumpkin Tricks Lead to a Charity Treat

Healthy Halloween heroes raised over £xx for name the charity here with a spooktacular ‘pumpkin’ fat loss boot camp.

Your name here from your company name here trained xx people at name the venue during three special edition boot camps and as this was a free service donations were made by everyone to (name of charity).

Your name here, said ‘We had everyone during the one hour boot camp doing pumpkin push ups, swings, burpees and ended the session with pumpkin sprints.  Pumpkins are of course synonymous with Halloween but they are great for personal training due to their size and weight and they also have fantastic nutritional value.  

Name of charity spokesperson said; ‘Insert a positive quote here from the charity spokesperson – no more than two sentences.

As the boot campers finished the session they each received a pumpkin recipe book which included; scary pumpkin soup, terrifying pumpkin and coconut tart and a howling pumpkin risotto.

Your name, added, ‘The ‘pumpkin’ boot camps have been a great success and we are delighted to have supported name of charity here.  I shall be delivering more special edition sessions in the coming months including the new ‘Reindeer’ camp in December and the ‘Great Selection Box Amnesty’ in the first week of January.

End
Photographs:
Describe the Photograph & who is in it 
Media Contact:
Your name, company name and mobile number here
Top Tips for PR Success

Photograph:


A great creative photograph will give you a greater chance of media coverage.

Ask a professional to take the photographs.

Have both a Portrait and Landscape photograph (this gives the reporter the chance to fit it in the paper/magazine).

Photograph Ideas: 

Invite the charity to your photo-shoot and hand over the cheque.

Pretend you are training with the pumpkin when handing over the cheque.

Wear Halloween fangs / witches wig etc. whilst wearing your training clothes

Sending Out:

Attach the news release with two photographs and email to your local/regional reporters for newspapers, radio and television.

Media Contact:

Make sure the media can contact you so always leave your phone on as they may require additional details from you.

Following Up:

Don’t follow up on the release (this is a reporter’s bug bear)

If you do gain coverage send them a thank you card, pumpkin or even a small thank you gift (something healthy of course!)

Future:

The thank you card and gift will stand you in good stead for building rapport and gaining future coverage into 2011.

Success:

If and when you do gain coverage use this coverage on your social media sites, websites. Blogs and portfolio.  This will further increase your marketing awareness in your area.

